
2. Domestication Monday, 7 March 2016

reading notes: domestication 

Media Ecology: Ridgeway, C.  

Media Ecology: The study of communication technologies as cultural environments.  

• “Does technology grow in the culture or does culture grow in the technology?”  

• A medium is any extension of a natural human faculty (i.e. The alphabet, terms like “radio” & 

“TV” are extensions of our central nervous system)  

• The content of a medium is always another medium. (i.e. Russian dolls fitting into one 

another.) Content is inseparable from the container, which makes the container, the medium, 

the message.  

• New media do not replace media but modify/ obscure them. (i.e. The printing press does 

not replace handwriting, but alters the way it is used.)  

• Not all media are the same. (i.e. High definition = Movies VS. Low definition = Telephone/ 

cartoons)  

• The effect of adding a new technology is numbness. (Our senses get numb/ thrown off by 

new technologies.)  

Silverstone, R. (2006)  

• Opposite approach to McLuhan (Not concerned about how technology shapes people) & 

argues that we need to get beyond technological determinism — From how technology 

affects us to technology as effect of multiple and complex processes. 

• Domestication was a notion invented in attempts to grasp the complexity of socio-technical 

change.  (p. 231) The notion of articulation emerged as an attempt to answer the question of 

the distinct nature and function of information & communication technologies in the social & 

cultural environments of the household. (p. 239) 

• Domestication is practice & involves human agency, effort and culture. (p. 231)  
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• Error: The impression that only technology was transformed in its appropriation into the 

household. (p.232) This deterministic impression oversimplifies the process into what seems 

like an uncomplicated, linear process. Spontaneous media consumption is the other 

important factor in this relationship.  

• Domestication confronts established social arrangements & cultural values, at individual and 

collective levels. (p.232) Threatens the moral economy of the home (p. 236)? Contradictions 

and instabilities at the heart of any family life or household culture…lies in the absences of 

domestic coherence rather than its consistency. The increasing mobilities of individuals and 

groups alludes to the breaking down of tradition and ritual at both personal and national 

levels. Thus, the notion of a moral economy is becoming decreasingly sustainable. (p. 237-8) 

• Human & technological parties of interaction are in a constant dialectic of change. 

(Unending; Takes place across different temporalities & different territories) (p. 232)  

• Process  of active consumption whereby the truism is that consumption is also production. (p.

232)   

• Process of bringing things home (i.e. Machines, ideas, values, information) & crossing the 

boundaries from public to private & between proximity and distance. (p.233)  

• Consumption is never a private matter, neither phenomenologically nor materially. It involves 

display, the development of skills, competences, literacies. It involves discourse and 

discussion, the sharing of pride of ownership. (p. 234)  

• An extension of personality and power without a disruption of identity; a freeing from the 

constraints of community. Power to control their own private space, their own media 

ecology. (p.234)  

• Private conversations begin to occupy public spaces (i.e. blogs, TV) and these changes 

significantly blur the boundary between the public & private spheres. (p. 244) 

• Domestication involves the appropriation of the new into the familiar.  

• Domestication is a reaction to technological determinism (Reductionist theory that 

technology drives the development of social structure and cultural values)  
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marshall mcluhan  

Canadian scholar who wrote about the impact of media in 1960-70s.  

Famous for:  

• “The medium is the message”  

• The world is a “global village”  

• Media as “extensions of man” 

dOCUMENTARY ABOUT HIS IDEAS 

- He argues that knowledge is shared verbally VS. (present-day) where it is done so literally. 

- Eg. The first book that was printed by the printing press was the Bible (Before, such 

knowledge was spreader by word-of-mouth but was made more accessible through mass 

printing).  

- Knowledge & power is individualised and earned.  

- Memorisation is no longer as important as everything is made so easily accessible to us 

through our own devices.  

- Digitalisation/ modern technologies have democratised knowledge about everything.  

television  

Designed to reach slum dwellers in East London (1970s)  

- Ideology of domesticity that shifts leisure from public > private spaces. (Mobiles do the 

opposite)  

- Reflects gender rituals in the family (Eg. Dad has his own seat in front of the TV & when sport 

was on, it had priority).  

- New consumer products emerge to assist in the reconfiguring of domestic space (Eg. TV 

dinners)  

�5



2. Domestication Monday, 7 March 2016

roles of discourses  

Socially instituted ways of thinking, writing and talking about something; setting 
limits on meaning, producing normalising effects.  

• “Couch potato”: Embodies a host of assumptions about the value of television & how we 

should regulate our relationship with the medium.  

Components of domestication  

Includes 9 components 

1. Technological Determinism: Revolutionism of the way people communicate; Cyber-

interactions > Physical interactions.  
Saying that society will adapt to technology, not the other way around.  
The idea that social structure and culture has changed. (Eg. Photos of film cameras had a 

greater value that a 100 photos on your phone)  

2. Constructivism: People construct their own experiences of media by experimenting/ 

experiencing media. Actively engaging with the media affects the way we learn.  
Instead of media changing the way we function, we also change the way media functions. 

* 1 & 2 come as a “package” and lead to domestication*  

3. Objectification: Displaying the device; Locating it within the home & domestic space. 

(Physically & culturally)  

4. Incorporation: The way the technology participates in the routines of daily life; Creating a 

media ritual. (Eg. Time, internal structure of the house)  

5. Appropriation: Moulding/ Lining up the device & its content with your culture, values and 

lifestyle. (Eg. Creating bans for certain channels/ TV limits/ Connecting your laptop to your 

TV to stream a certain) 

6. Conversion: Cultural practices in the home have been released into the public space and 

moulded to those values. (Eg. Streaming pirated movies > Netflix //  Libraries creating e-

libraries to compensate for the lack of visits to the library nowadays)  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TV as social capital; a means of participating in social life and as an active agent in domestic 

relations. 

7. Moral Economy of the home: Rituals in the household created due to values and morals)  
(Eg. Religious family watching carols on Christmas instead of “Elf”)  

8. Centripetal Media: (Force moving towards centralisation) Media connecting people and 

creating a group. Often associated with broadcast media, like radio, TV, etc.; one or a few 

voice speaking to many.  
(Eg. Dramas from different cultures, etc.)  

9. Centrifugal Media: (Force moving away from centralisation) Many voices as opposed to one, 

single voice; from a private space to a public space. (Eg. Social media, forums, blogs, etc.)  

mobile privatisation  

Living and moving in private shells  

• While our behaviour is clearly regulated by a broader social order, we experience it from 

within the shell (eg. Phones)  

• Social relationships are somewhat dehumanised in terms of the pursuit of self-determined 

private interests. 

(Week 4: in-class test details  

• Single question identifying a passage of text from one of the readings (Weeks 1-3). Question 

will ask you to explain what the passage means and provide your own examples to illustrate 

how it helps us understand media in everyday life.   

• Ability to critically analyse the social & cultural dynamics of media technologies and their uses 

& impacts on everyday life.  

• 500 words (10%), 40 minutes, essay format 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