
Contents 
Week 5 Segmentation, Targeting, Positioning ......................................... Error! Bookmark not defined. 

Outline the 3 steps in Target Marketing .............................................. Error! Bookmark not defined. 

Explain the 4 bases for Segmenting a market, and develop a “market segment profile” .......... Error! 

Bookmark not defined. 

Describe the meaning and importance of Positioning .................... Error! Bookmark not defined. 

Describe the meaning and importance of Positioning ........................ Error! Bookmark not defined. 

Week 7 Product........................................................................................ Error! Bookmark not defined. 

Describe the Total Product Concept and apply its 4 layers ................. Error! Bookmark not defined. 

Total Product Concept ..................................................................... Error! Bookmark not defined. 

4 Levels: ............................................................................................ Error! Bookmark not defined. 

Explain the different types of brands and when/not to use them ...... Error! Bookmark not defined. 

Packaging: ........................................................................................ Error! Bookmark not defined. 

Brand: ............................................................................................... Error! Bookmark not defined. 

Describe the Product Life Cycle, and the New Product Adoption curve, and how these affect 

marketing mix strategies ..................................................................... Error! Bookmark not defined. 

Product Lines and Product Mixes: ................................................... Error! Bookmark not defined. 

Product Life Cycle: ............................................................................ Error! Bookmark not defined. 

The PLC Curve .................................................................................. Error! Bookmark not defined. 

New Product Adoption Curve .......................................................... Error! Bookmark not defined. 

Week 8 Promotion ................................................................................... Error! Bookmark not defined. 

Explain promotion and its role in the marketing mix .......................... Error! Bookmark not defined. 

Promotion: ....................................................................................... Error! Bookmark not defined. 

Discuss the 4 main tools of the Promotions Mix and their dis/advantages, and the factors to 

consider in choosing which tools to use .............................................. Error! Bookmark not defined. 

The 4 main tools in the Promotions Mix are: .................................. Error! Bookmark not defined. 

Other Forms of Promotion ............................................................... Error! Bookmark not defined. 

How do you decide which promotion mix tools are best to use? ... Error! Bookmark not defined. 

Describe a range of other marketing communication options additional to the traditional 

Promotions Mix tools ........................................................................... Error! Bookmark not defined. 

Push and Pull Promotion .................................................................. Error! Bookmark not defined. 

Week 9 Price and Place ............................................................................ Error! Bookmark not defined. 

Discuss the factors that must be considered in setting a price, and the 3 main bases for price 

setting .................................................................................................. Error! Bookmark not defined. 

Describe a range of adaptations in price setting, and non-price competition ... Error! Bookmark not 

defined. 

Adaptations in price-setting ............................................................. Error! Bookmark not defined. 

file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587598
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587599
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587600
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587601
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587602
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587603
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587604
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587605
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587606
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587607
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587608
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587609
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587610
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587610
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587611
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587612
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587613
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587614
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587615
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587616
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587617
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587618
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587618
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587619
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587620
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587621
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587622
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587622
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587623
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587624
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587625
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587625
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587626
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587627


What are the factors that must be considered in setting a Price? .. Error! Bookmark not defined. 

Define a marketing channel, and give examples ................................. Error! Bookmark not defined. 

Examples .............................................................................................. Error! Bookmark not defined. 

Explain the 3 types of “utility” that intermediaries provide, and the concept of exchange efficiency

 ............................................................................................................. Error! Bookmark not defined. 

3 types of Utility ............................................................................... Error! Bookmark not defined. 

Intensity of distribution: How many retail outlets required? .......... Error! Bookmark not defined. 

Week 11 Service Marketing ..................................................................... Error! Bookmark not defined. 

Service .............................................................................................. Error! Bookmark not defined. 

Explain the 3 additional Ps of the extended services marketing mix (the 7Ps) .. Error! Bookmark not 

defined. 

People .................................................................................................. Error! Bookmark not defined. 

Physical evidence ............................................................................. Error! Bookmark not defined. 

Process ............................................................................................. Error! Bookmark not defined. 

Apply the 5 variables of the Service Quality model ............................. Error! Bookmark not defined. 

Discuss the 4 characteristics of services and the challenges associated with each . Error! Bookmark 

not defined. 

 

 

file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587628
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587629
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587630
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587631
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587631
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587632
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587633
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587634
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587635
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587636
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587637
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587638
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587639
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587640
file:///C:/Users/Cody/Documents/Uni%202016/Semester%201/Introduction%20to%20Marketing/Final%20Exam.docx%23_Toc455587641

