
Week 1 – Defining Social Marketing 
 
“Concerned with the application of marketing knowledge, concepts, 
and techniques to enhance social as well as economic ends. It is 
also concerned with the analysis of the social consequences of 
marketing policies, decisions and activities  

• Developing and applying marketing theories and concepts  
• In addition to other approaches 
• To influence individuals, communities, structures and 

societies 
• To bring about positive social change  

Defining social marketing 
Social marketing seeks to develop and integrate marketing concepts 
with other approaches to influence behaviours that benefit 
individuals and communities for the greater social good 
Social marketing practice is guided by ethical principles. It seeks to 
integrate research, best practice, theory, audience and partnership 
insight, to inform the delivery of competition sensitive and 
segmented social change programmes that are effective, efficient, 
equitable and sustainable 
The role of social marketing 

• Social marketing is not marketing for profit or to create 
shareholder value 

• They key focus of social marketing has remained constant 
• Its focus is on the application and use of marketing 

principles, concepts and techniques to bring about social 
good 

Why do we need social marketing 
• We live in an age of multiple, persistent and complex 

problems 
• Growing world population 
• Aging populations 
• Chronic diseases 
• Addictions, climate change and global warming 
• Sustainability 
• Economic, health, social and political inequality 

Why is social marketing important? 
• Social marketing seeks to create social good, and help 

engender more equitable, sustainable, healthy, happy and 
productive societies, communities and individuals 

Operational and strategic application of social marketing 
Social marketing is focused on: 

• Structural factors 
 
 
 
 



 
Week 6 – Research In Social Marketing 
 
In many ways social marketing is action research – a process of 
inquiry conducted by and for those taking action 
Anything social marketers do has to be guided by their 
understanding of the people or actors they seek to influence 

• Meaning they must get underneath people’s skin, to 
understand what moves and motivates them and gain 
insights 

Research – its importance in social marketing 
• Social marketing should be participant oriented: any 

research should be conducted ethically, minimizing the 
inconvenience on participants 

• Research is also important for conducting evaluation 
o Including the continuous tracking of program 

efficiency, effectiveness, quality and adherence to 
ethical standards, summative evaluation focused on 
behaviour, social impact and improvement 

Research paradigms 
• Suggested that mature scientific disciplines rely on a 

paradigm that defines what to study, why to study, and 
how to study 

• The nature that researchers seek to investigate and explain 
can be understood in multiple ways 

• Research paradigms reflect the view of the world used to 
inform research, they define the nature of the world, the 
researchers place within it, and the diverse relationships to 
the world and its constituent parts 

Ontology 
• Philosophical study of the nature of being, existence or 

reality 
o Concerned with explaining the fundamental nature of 

being and the world 
• Encourages reflection on philosophical questions 
• Refers to the logic of enquiry utilized by the researcher 

when looking at the nature of the world, how it operates, 
what the researcher can study, and what claims they can 
make in relation to knowledge 

• Important to be aware of one’s values and worldview, in 
terms of their influence  

Epistemology 
• Describe the branch of philosophy concerned with the 

nature and scope of knowledge 
	  


