Week 4: Business Marketing Intelligence and Marketing
Research

Nature of Marketing Research
« Beginning with an objective and ending with a solution for the problem
e Marketing research is different in business marketing
- More reliance on secondary data and exploratory/descriptive research
- Technical factors are more important
- Difference in survey method
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Scope of Business Marketing Research

¢ Market potential

« Market share analysis

« Sales analysis

« Forecasting

« Competitor analysis

* Benchmarking

« New product acceptance and potential
« Business trend studies

« Sales quota determination



