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WEEK 1 - INTRO 
 
Call-to-actions (CTAs) - An image or text that entices a person to perform some type of behaviour. The 
goal is usually to drive someone to a landing page. 
 
Landing page - A single webpage that appears in response to clicking on a search engine optimised 
search result or an online advertisement. 
 
Above the fold - Section of a web page that is visible without scrolling. Content above the fold receives 
by far the highest share of viewing time.  
 

Social proof - Tendency to see an action as more appropriate when others are doing it. 
E.g. Sign up now! (Our database has 12,000 members and growing!) 
 
Price anchoring - An item is perceived as cheap or expensive in comparison to the initial price point of 
another item whose price the consumer knew first. 
 
Example: 
Scene 1: Customer sees a $10 tie, then a $50 tie. 
Scene 2: Customer sees a $1000 suit, then sees a $50 tie. 
The customer in Scene 2 is more likely to purchase the $50 tie. 
 
Search goods - Quality can be assessed without trial / Product or service with features and 
characteristics that are easily evaluated before purchase. 
E.g. automobiles, books, consumer electronics (quality, usability, etc) 
 
Experience goods - Quality cannot be assessed without trial / Product or service that is difficult to 
evaluate in advance in areas such as price and quality. Reputation, customer loyalty and WOM needed. 
E.g. restaurants, theme parks 
 
 

WEEK 2 - STRATEGY 
 
4 P’s of marketing 
Product 
5 product decision that comprise its bundle of benefits to meet customer needs: 

1. Attributes 
2. Branding 
3. Support services 
4. Labelling 
5. Packaging 

 
Customer value = Benefits - Costs 
 
Minimum viable product (MVP) - A product/website with just enough features to satisfy early 
customers, and to provide feedback for future product development. 
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Pivot - Change a product in a substantive way. 
Reasons: wrong problem / segment / feature 
 
Price 
Price transparency - Showing the actual cost of an item broken down by cost of materials, labour 
needed to create the item, transportation of the item and more. 
 
Predatory pricing - Pricing of goods or services at such a low level that other firms cannot compete. The 
purpose is to eliminate or damage competitors. 
 
Promotion 
Mapping of internet marketing strategies to the Marketing funnel 

 
 

Demand creation vehicles 

 



3 

 
Place (distribution) 

● What distribution channels will be used 
● What will the costs of this distribution be? 
● Is the distribution strategy adequate to get the product sold at the anticipated volumes? 

 
 

WEEK 3 - WEB ANALYTICS 
 
Digital Marketing Funnel 
How companies attract and retain customers via web 

 
 

Analytics and the conversion funnel 
Early: Social media shares, email list sign-ups, return visits, fans, followers, new visitors, inbound links 
 
Customer lifecycle funnel 
Visualisation technique that can help you determine the roadblocks and bottlenecks that your 
customers encounter. 
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Attribution - Identifies who receives credit for conversions / Identifying a set of user actions (“events”) 
that contribute to a desired outcome, and assigning a value to these events. 

 
Attribution model 

 
Technical side of data collection 
Log file analysers - Only analyse interactions on the server. Count IP addresses as visitors. 
E.g. AWStats, Webalyzer, W3Perl 
 
JavaScript analytics - JS tracks visitors when the page has completed being drawn in a browser and the 
code executes. Track anything in the browser, as long as JS is executed. JS and cookies can be blocked by 
corporate policy or home security suites. 
E.g. Google Analytics, Piwik 
 
Web metrics definitions 

Visitor Someone who visits your site 

Returning visitor Anyone with a cookie (opposite of new visitor) 

Unique visitor Non-repeat visitors for a particular time period 

Visit Start to finish browsing of your site by a visitor (session) 

Bounce Visit that lasted one page view 
Bounce rate = Bounces / Visits 

Landing (entrance) page First page viewed in a visit 

Exit page Last page viewed in a visit 

Exit rate Exits after this page view / Page views for this page 

 


