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Brand	Management	–	Self-Formulated	Exam	Questions	
	

	

What	is	a	brand?		

	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	

___________________________________________________________________________
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Differentiate	between	a	brand	and	a	product		
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___________________________________________________________________________
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___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	

	

Describe	the	importance	of	a	brand	

	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	
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___________________________________________________________________________	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	
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How	does	a	brand	establish	brand	awareness	and	what	are	the	advantages?	

	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	

___________________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________	
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