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Week 1: Introduction to Global Business 
Globalisation  
A shift towards a more integrated and interdependent world economy. 
 
Globalisation of markets  

- The merge of historically distinct and separate national markets into a global marketplace in 
which the tastes and preferences of consumers in different nations are beginning to converge. 

- Despite this, significant differences in culture, politics and economies exist between countries 
which means adaptation of products and strategies to local conditions are often necessary for 
international business. 

 
Globalisation of production 

- Sourcing of goods and services from locations around the glove in an attempt to take advantage 
of national differences in the cost and quality of factors of production (labour, energy and 
capital), thereby allowing them to compete more effectively against their rivals. 

- Example: Boeing aircrafts use companies all over the world for different components 
- E.g. UK, France, Sweden 

- Firms are better able able to respond to international customer demand due to improvements in 
transportation technology  

- E.g. Jet transport, temperature controlled containerised shipping and coordinated ship-rail 
truck system. 

 
Environmental factors facilitating globalisation 

1. Liberalisation: 
Reduction in the barriers to trade and foreign investment (cooperation among nations: 
WTO & RTAs) 

2. Political environment: 
Changing ideologies, privatisation and the emerging market economies 

3. Rising disposable incomes: 
Economic development and demand for greater variety of products 

4. Technological change: 
Transportation, communication, information processing and the Internet: Virtual 
Organisation, virtual workforce (global outsourcing) 

 
Globalisation Debate 
Globalization can be defined as a phenomenon of increased economic integration among nations, 
characterized by the movement of people, ideas, social customs and products across borders. This 
phenomenon has a long history, dating back to the trade routes developed during the Roman Empire, as 
well as those pioneered by Marco Polo or ocean voyagers like Columbus and Magellan. 


