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3 types of tourist: 

 Domestic 

 International 

 Day trippers 

There are 2 main parameters that tourism must meet to exist: 

 The temporary movement of people 

 Travelling away from one’s normal place of work and residence 

The parameters can also be defined as: 

 The purpose of travel 

 The passage of time 

 A consideration of residence 

 A distance travelled 

 

 

 

 

 

 

NON-Tourist 

Non- tourist can be defined as Commuters, Nomads, Active members in the armed services, 

Diplomats, Migrants, Refugees, Routine trips and Stopovers. 

 

 

 

 Holiday 

 Business 

 Health 

 Study (if less than a year) 

 VFR (visiting friends and 

relatives) 

 Sport 

To be defined as a 

tourist you must be 

there for more than 

24HRS but less than a 

year. 

This is split into two areas; 

domestic-those travelling 

within their home country, 

OR international- travelling 

outside of their home 

country.  

40kms- this must 

be from their 

place of 

residence to be 

a tourist 



Tourist 

 Tourist can be defined as; 

 International tourist 

 Domestic tourist 

 Day trippers/excursionist  

 

 

 

 

 

 

Other types or tourist include: International stayovers, domestic stayovers, International 

excursionists and domestic excursionists 

Tourism system 

 

 

 

 

 

 

 

 

 

 

 

 

 

International tourist must 

stay at least 24HRS in a 

different county and the 

purpose is for leisure or 

business 

Day trippers/ 

excursionist must stay 

less than 24hrs. 

Domestic tourist must stay 

away from their home for 

one night or more but less 

than 3 months and to be 

40kms away from home. 

RESIDENCE REGION 

Demand/push 

factor 

Traveling to/from 

DESTINATION 

Supply/pull factors 

 Travel agents 

 Tour operators 

 Online retailers and 

distributions  

 ACCOMMODATION 

 MEETINGS AND EXHIB. 

 THEME PARKS 

 CASINOS 

 RETAIL 

 VISITOR CENTRES 

 NATIONAL PARKS 

 RESTAURANTS 

 ACTIVITES 

 RESOURCES 

 TRANSPORT 

This tourism system is 

comprehensive because if 

one part of the system did 

not exist or fails then other 

parts of the tourism system 

would collapse. For 

example, if there were no 

attractions then there is no 

reason to visit. 



A system approach 

 Destinations are visited for purpose other than taking up residence or pursuing 

employment opportunities 

 The movement of people is temporary, short-term and includes intention to return 

home after a specified period 

 Tourism includes both the journey and the stay at a destination 

 Both a journey and a stay takes place outside a person’s home and place of work 

Transit regions 

It is important that managers have a good understanding of transit regions which convey 

tourist to their businesses and attractions because: 

 Opportunities exist to entice tourist to stay for a few days to ‘break the journey’ 

especially on long-haul trips. 

 Transit routes can be promoted as stopovers; in other words, be included in part of 

the trip. This would give travellers the opportunity to stretch their legs, explore the 

region and/ or make purchases 

 

Hospitality sector are somewhere to eat AND somewhere to sleep. 

“What are hospitality services?” 

ANSWER: businesses that cater to guest with services or something physical.  

 

HOTELS 

5 characteristics; 

1# Perishability an unsold room for the night can never be sold (like airline seats). Both 

cannot be shelved, stored, saved or used again. 

2# Location They cannot change their location so this can be affected by changing 

neighbourhoods and shifting markets. 

3# Fixed supply Hotels have fixed number of rooms and services so these cannot be 

adjusted when the market demands increase or decrease. 

4# High operating cost Hotels have high costs because they operate always, whether 

the hotel is busy or not. Hotels experience different occupancy levels at different 

times of the year, months or week. 

5# Seasonality changes occupancy levels of different times of the year, month, week.  

 

 



 

 

 

 

 

 

 

 

A BIG CHALLENGE FOR HOTELS IS TO BE FULL ALL YEAR ROUND 

The hotel needs to ensure that there is a high level of awareness of the hotel to ensure high 

occupancy levels so there needs to be good hotel promotion  

Hotels and motels can be in regional areas or the central business district. And be 

categorised as a 5 start to 1 star. Self-catering accommodation can be divided into 

apartments, backpacker hostels, caravans and camping. 

 

 

 

 

 

 

 

RESTAURANTS 

Restaurants are also part of the hospitality sector that range from Independent restaurants: 

with small single establishments  

Chains where there are two or more restaurants owned by a company and marketed on a 

corporate basis such as Planet Hollywood, or Hard Rock Café  

Franchised restaurants such as many fast-food restaurants such as Pizza Hut, or McDonalds. 

Research has shown that ‘great food, wine, and local cuisine’ is a major factor influencing 

holiday decision making. 

FACTORS AFFECTING THE DEMAND 

LOCATION PRICE SIZE OF TARGET 

MARKET 

SEASONS 

(Summer etc.…) 

24/7 ROOM 

SERVICE 

24/7 FRONT 

DESK 

PORTERS 

FOR 

LUGGAGE 

RANGE OF 

DINING 

FACILITIES 

RANGE OF 

ROOM 

STYLES/ 

SUITES 



Events focus on experiences through different settings, themes, services and programs. 

 

Events characterises  

 They are unique because people don’t attend events every day and they are often 

special or important occasions that are looked forward to and cherished. 

 Events can’t be stored and it may be difficult to reschedule them.  

 There is a concentration of event staff over a short period, just before, during and 

immediately after the event.  

 Much of an event is intangible, such as the ambience or atmosphere.  

 Events are generally a group gathering, rather than a sole affair. They draw people 

together and this often helps to create the unique atmosphere.  

 Events often incorporate traditional rituals or ceremonies that mark the beginning 

or end of the event which adds to the event.  

 All events are planned to achieve specific outcomes related to business, culture, 

society and the environment. 

Events can be a categorised as Minor or Major 

 Minor events are most community events and they are planned and delivered to 

raise money or awareness and are often organised by volunteers.  

 Major events are generally targeted towards international markets.  

o Major events can generate extraordinary high levels of tourism, media 

coverage, prestige and economic impact for the host community, venue 

or organisation.  

o Another type of major event is collectively known as a Mega event. They 

usually occur after competitive bidding and are known worldwide.  

▪ Examples include the Olympic Games, Commonwealth Games 

and the FIFA World Cup.  

Hallmark events are those that play a major role in international and national tourism 

marketing strategies. Their primary function is to provide a host community with high 

prominence in the tourism market place.  

Examples include the Melbourne Cup, Australian Open, and the Australian  

Grand Prix Hallmark Events:  

 Attract tourists  

 Generate positive media coverage 

 Are used in branding of the destination  

 Demonstrated benefits to the residents  

 Are planned with sustainability in mind 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

Events provide a range of benefits which complement the 

tourism and hospitality industries, these include:  

 Encouraging Investment through increased demand for accommodation and 

hospitality services  

 assists with the Image development of destinations 

 Can create international media attention 

 Encourages foreign currency through investment and via international tourists 

 Can lead the way to the creation of a portfolio of events throughout the year 

 Benefit the local economy through stimulating job opportunities and skill 

development 

 

WHAT EVENT MANAGEMENT 

FOCUSES ON 

ASSISTANCE OF SEVERAL STAKEHOLDERS; 

Stakeholders include the host organisation, staff, 

including volunteers, the Event planner, the 

organizational committee, government, attendees, 

participants, the sponsors and the media, the host 

community, and private industry. It is vital that an 

event organizer balances the needs of these 

stakeholders and works together with them, as they all 

have a role to play in staging a successful event. 


