
Marketing Study Notes 
 
Introduction to Marketing 

 Marketing – the activity, set of institutions, and processes for creating, 
communicating, delivering and exchanging offerings that have value for customers, 
clients, partners and society at large. 

 It is an approach to business that influences and informs every activity of the 
business or org 

What is Marketing? 
 The activity, set of institutions and processes 

o The adoption of a way of doing business that puts the market at the heart 
of decisions 

 Creating, communicating, delivering 
o Developing a good, service or idea that is promoted and distributed to 

customers in the right place at the right time 
 Exchanging offerings that have value 

o A mutually beneficial exchange 
 Customers and clients 

o Individuals and orgs that benefit from the products 
 Partners  

o Individuals and orgs that are part of the marketer’s supply chain 
 Society at large 

o Creation of employment, wealth and social welfare 
The Evolution of Marketing 

 Trade 
o Exchanging what people have for what they want 

 Late 1800s/Early 1900s 
o Technology and infrastructure allowed businesses to mass-produce items 

at a large range. Demand was production oriented – people wanted what 
could be made 

 1930s 
o Competition increased thus led to sales orientation – focused on 

increasing profits through advertising and one-to-one selling 
 Mid to Late 1900s 

o There was a large amount of choice available due to increased 
competition. Businesses adopted a market orientation where they 
determined what potential customers wanted 

 Currently and the Future 
o Businesses must satisfy customer wants and ensure they are socially 

responsible corporate citizens 
o Customers are well-informed 
o Societal market orientation – consider issues e.g. sustainability of 

products and benefits of productions 
 E.g. reusable shopping bags, free health clinic vaccinations 

The Marketing Approach to Business 
 FebFast – aimed at young Australians to give up drugs and alcohol for a month to 

raise awareness, increase education and fundraising to support alcohol and drug 
services 



 Australian government website to attract tourists – gives them an easy way to 
find and book accommodation and activities 

The Marketing Process 
 Understanding the market to create, communicate and deliver an offering for 

exchange – ongoing cycle 
 Need to undertake a situation assessment to understand how the company is 

positioned relative to competitors 
 Understanding phase  

o Analysis and assessment of the marketing environment and markets, 
consumer and business buying behavior 

o Market research is used to understand consumer motivations, abilities 
and opportunities to act 

 Keeping customers loyal is cheaper than gaining new customers 
The Exchange of Value 

 To be considered a marketing exchange, the transaction must; 
o Have two or more parties participate, each with something of value 

desired by the other party 
o Have all parties benefit from the transaction 
o Have the exchange meet both parties expectations 

 E.g. Cancer Council runs TV ads encouraging sun protection. People become 
aware and follow the guidelines, thus CC meets its objectives and LT benefits will 
arise and skin cancer rates drop 

 Value – a customer’s overall assessment of the utility of an offering based on 
perceptions of what is received and what is given. Ratio between quality/price 

o Total offering – all aspects – reputation of the org, how employees act, 
product features, after sales service, quality and price 

o Value is unique for individuals – some believe low price is better whilst 
others see a balance between quality and price 

The Market 
 Market – group of customers with heterogeneous needs and wants 
 Customers – people who purchase G+S for their own or other people’s use 
 Consumers – people who use the good or service 
 Clients – customers of NFP orgs 
 Partners – orgs or individuals who are involved in the activities and processes for 

creating, communicating and delivering offerings for exchange 
 Society – a body of individuals living as members of a community 

o E.g. the Toyota Prius is a hybrid car that generates its own electrical 
power and was developed in response to increased community awareness 
regarding climate change and environmental issues 

Ethics and Corporate Social Responsibility 
 Global issues include – volatile economic forces, differences in organisational and 

cultural values, cultural diversity, rapidly changing technology, environmental 
issues and finite resources  

Ethics 
 A set of moral principles that guide attitudes and behavior – doing what is right 
 Common ethical marketing issues – truth in advertising, the marketing of 

possibly dangerous products that contribute to poor health, and engaging in fair 
competition with rivals 


